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Europe Sketches Film-TV Roadmap

JOHN HOPEWELL, CALLUM MCLENNAN

Spanish fim-TV’s good and great joi-
ned illustrious international figures to
sketch outaroadmayp for Europe’sfilm-
TVfuture ataConference on Sunday
at San Sebastian.

Hosted by Spain’s government,
coinciding with its E.U. Council Pre-
sidency, the event delivered a bulli-
sh vote of confidence in film, TV and
audiovisual in general.

Such confidence is natural given
the panelists, such as Movistar Plus’
Domingo Corral, Morena Films’ Pi-
lar Benito and Atresmedia TV’s José
Antonio Antén, Beta Film’s Jan Motjo
and Mario Gianini, at Italy’s Wildside
at a first session turning on the con-
solidation of business models.

Another panel broke down three
European hits — Netflix's The Snow
Girland animated pic franchise Tadeo
Jones, both from Spain, and mega
European co-production The Three
Musketeers: D'Artagnan, led by Fran-
ce’s Pathé. Below, six takeaways:

Size Matters

99% of companiesin Europe’s AV sec-
torare SMEs, but big companies ac-
count for 50% of the sector’s annual
turnover observed Cristina Morales
Puerta, Spain’s deputy general direc-
tor for the management of the audio-
visual. So does scale matter? Yes,
said Anton: With the globalization of
business Atresmedia can now grow
outside its original advertising busi-
ness, producing and distributing con-
tent, owning an SVOD platform, and
selling outside Spain.

Partnering Abroad

Local companies need to establish
international alliances, such as Mo-
vistar Plus’sinitial partnership with Be-
ta Film, Corral said. “Scale matters,”
Benito agrees: Morena’s partners-
hip with Viacom “allows it to deve-
lop more product and have a clearer
idea of clients,” she noted. One way

forward is international co-produc-
tion, argued Corral, noting that Mo-
vistar Plus+ first, Hierro, was one of
its biggest audience hits ever.

Be Ambitious

“Creating content for alargerthan
national market is not a question of
science, it's a question of ambition,”
observed Beta’s Motjo. Boosted by
enthusiastic reviews, The Three Mus-
keteers: D’Artagnan notched up 3.4
millionadmissionsin France. 1.2 million
outside France, placed No. 3 in glo-
bal box office worldwide and pre-sa-
les were very solid, said Marie-Laure
Montironi at Pathé, who presented
the film with Yolanda del Val at DeA-
Planeta, its Spanish co-producer. “If
we want to rival Hollywood we need
to be more daring,” read a message
onascreen as Del Val and Montironi
talked up “The Three Musketeers.”

You Ain’t Seen Nothing Yet
Could we soon witness talent repre-
sented by Creative Artists Agency
(CAA) starring in projects partially
funded by Francois-Henry Pinault’s
portfolio of luxury brands? Fremantle’s
Olivia Sleiter broached thisintriguing
business synergy, noting “this cross
intersection ofeverything....” Fremantle
is currently developing projects that
have already gained from Saint Lau-
rent’s foray into film production; “We
have projects getting advantage of
this,” added Sleiter. Expect cross-in-
dustry collaborations will occur ever
more at the low, mid and high end of
TV and Film.

A Strategic Industry

One advantage of shooting in Spain,
said Verodnica Fernandez Netflix di-
rector content originals Spain, is that
“there’s always a film commission hel-
ping access to all types of locations,
and a framework from the govern-
ment which understands that this is
astrategic business.” Just how stra-
tegic was forcefully brought home to
aSan Sebastianindustry audience by

anrousing opening speech by Nadia
Calvino, Spain’s acting first VP and
and minister of economic affairs and
digital transformation, She confirmed
that she hopedthatinasecondphase
ofthe Spain AVS Plan, state bank ICO
will channel €1.5 billion into the sec-
tor via credit facilities backed by the
E.U. She hoped to receive a greenli-
ghtfromthe Commission “inthe next
few weeks.”

Strength in Numbers

Inher closing remarks. Renate Niko-
lay, the E.U.'s deputy director-general
DG CNECT, highlighted that the top
100largest audiovisual companiesin
the world are growing twice as much
as the overall sector. “They’re run-
ning away with it.” “In the European
Union, we have the capacity to join
forces more, and we must do so in
orderto scale up and enterthisrace,”
she stated. Europeis “slowly bridging
the gap between financial institutions
andaudiovisualcompanies.” Read this
space shortly for new details.

The Three Musketeers.

SPANISH SCREENINGS ON TOUR

On Tour es la linea de trabajo de Spanish Screenings que tiene por
objetivo reforzar y abrir nuevas oportunidades a la industria audio-
visual espafnola internacionalmente, y que lleva a cabo acciones iti-
nerantes dirigidas a la venta y promocion del audiovisual espafiol en
territorios estratégicos. La segunda edicion de Spanish Screenings
On Tour se celebrara en MIA MARKET, en Roma (ltalia) del 9 al 13 de
octubre de 2023.
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